


We finally have a seat at the table.
Sure, it’s been a long time coming,
but thanks to the bravery and hard
work of those who came before us,
we're here, and that’s cool.

But now what?¢

We could just sit back and enjoy it;
keep quiet, not ruffle any feathers.

I mean, the table is a pretty sweet
place to be: the seats are comfortable,
You get paid well to sit there,
And did I mention the money?

But what’s the point in getting to the
table if we're just going to sit silently?

To add diversity?

Sure, that’s great, but we’'re more
than just bodies to fill a space.

True inclusion is having a voice.

It’s having the freedom, both with others and
ourselves, to speak our minds, to put our particular
wavelength of ideas and opinions out into the world,
ideas and opinions just as valid—and, honesty
check, sometimes just as bad—as everyone else’s.

These ideas and opinions are what make us us, though.
Holding them back is holding ourselves back.

Yes, voicing your opinions can
be difficult when you're alone.
But look around—you’re not alone.
You've got a whole community out there.
And we're listening.

And we hear you.
And we can’t wait for what you have to say next.
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During the day, Ace Patterson works in Consumer
Marketing at Facebook, working closely with the
marketing directors for both the WhatsApp and
Messenger apps to provide operational, planning,

and financial support.

At night, he is hip-hop recording/performing artist
Call Me Ace, who delivers positive, heartfelt mes-
sages on hope, empowerment, and perseverance.
His last album, Airplane Mode, debuted at #3 on
the iTunes Top 40 Hip-Hop Album Chart, as well
as #50 on the Billboard R&B/Hip-Hop Album Sales
Chart.
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Ace is a first-generation Jamaican American and

first-generation college student, graduating with
his BA from Columbia University and MBA from
the University of California, Berkeley-Haas. Ace has
a diverse slate of marketing, strategy, operations,
and consulting experience across various indus-
tries, including technology, media, entertainment

(music and film), automotive, and education.

Originally from the New York Metro Area, Ace
currently lives in the San Francisco Bay Area with
his wife, who is 25x better a person than Ace could

ever be.
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Manager, Government Communications
at Comcast NBCUniversal

Prior to joining Comcast full time in 2016, Al-
exandra interned with NBC’s Washington, DC,
affiliate (WRC-TV), NCTA — The Internet &
Television Association, and the Make-A-Wish

Foundation.

In 2018, she was awarded the “Influencer of the
Year” award by the UMD Student Success Lead-
ership Council (SSLC) for her commitment to
and mentorship of minority undergraduates at
the University of Maryland. She is a proud and
active alumna of the T. Howard Foundation for

Diversity in Media.
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Alexandra is also a member of multiple pro-
fessional organizations including ColorComm,
Women in Cable Telecommunications, and The
National Association for Multi-ethnicity in Com-
munications. In her spare time, Alexandra loves
experiencing new cultures and exploring new
customs abroad, growing and grooming her plant
collection, and playing volleyball. A native of
New York, Alexandra graduated from the Univer-
sity of Maryland, College Park with a Bachelor of
Arts in journalism (cum laude) and a certificate

in African American studies.
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Assistant Manager, PR and Social Media
at Ad Council

on round table conversations on diverse media
representation for organizations such as NPR,
ColorComm, and NYU’s Center for Multicultural
Education and Programs, speaking from lived
experience as a queer Afro-Latinx woman. She is
an alumna of the University of Wisconsin-Mad-

ison by way of the First Wave, the world’s first
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and only hip-hop arts collegiate scholarship.
During her time at Madison she became a sis-
ter of Sigma Lambda Gamma National Sorority,
Inc., received her degree in journalism and mass
communication with a minor in Chican@/Latin@
studies, and developed a deep-rooted obsession

with cheese curds.
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As a Product Marketing Manager in Microsoft’s
rotational marketing program, Bryan Stromer
leads field advocacy and communications for
Microsoft’s worldwide e-commerce business.
Prior to rotating to this role, he was a creative
strategist in the Microsoft 365 Studio. In addi-
tion, he is a passionate advocate for the disability

community.

He currently serves as the co-lead for Microsoft’s
employees with mobility impairments discussion
group and serves on the review committee of
Microsoft’s DisAbility Scholarship.

Prior to joining Microsoft, Bryan interned in
BlackRock’s HR department, where he led the
establishment of the firm’s first disability em-

ployee resource group, which has since expanded
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globally.

In addition to his corporate work, he spent the
summer of 2017 as a Humanity in Action fel-

low in Warsaw, Poland. While in Warsaw, Bryan
worked with various NGOs to advance the civil
rights of people with disabilities and the LGBTQ+

population in Poland.

Bryan is a 2017 graduate of Vanderbilt University,

where he was a Posse Foundation Scholar.

He is an avid writer and his work has been pub-
lished by the Washington Post, New York Times,
and WNYC. His advocacy work around disability
has been featured on the Today Show, NY1, and
the New York Daily News.

Product Marketing Manager
at Microsoft
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Hey there! I'm a recent graduate from the Uni-
versity of Texas at Austin (hook ’em). I studied
studio art and advertising with a minor in busi-
ness—the perfect avenues for me to explore my
passion for creativity and people. [ began my
career as an only child slaving long nights and
weekends on Microsoft Paint and carefully plan-
ning intricate events for my dolls. My passion
for creating has drastically blossomed since that

time.
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My diverse family background has very much
shaped my view of the world. [ understand that
humans at our core are more similar than we
are different. This is what fuels my appetite for
mass-mediated communication. I am infatuated
with technology’s ability to bring people togeth-
er despite all kinds of barriers. I love intimate
moments because of their ability to translate
across cultures—the true driving force behind

my desire to create.

[ am currently living in New York City and seek-

ing opportunities in art direction and design.
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Gloria (she/her) is a content and cultural strat-
egist. She began her career when she commit-
ted to doing one thing per week that scared her.
Finding a way to combine creativity, tech, and
community into her livelihood was her biggest

fear. She beat the challenge and the fear.

Now, she manages social content for Samsung
U.S. with Edelman, where she merges these in-
terests to build the voice of a Fortune 20 brand.
Gloria’s former lives include leading 3,500+
members of the Multicultural Advertising Intern
Program (MAIP) toward professional success,

and speaking at Advertising Week on inclusion.

During her five-to-nine, Gloria researches and
has published articles on hackathons and the
tech talent pipeline. She also leads brand and so-
cial strategy for The Cosmos, a startup empower-
ing 2,000+ Asian women and nonbinary creators.
With the team, Gloria led organizational strategy
and copywriting for The Cosmos Summit, where
200+ members gathered to discuss how their
identities and aspirations align. The Cosmos

has been featured in the New York Times, Paper

Magazine, and more.

Gloria is unabashedly dedicated to building

inclusion into every organization vision she’s

involved with. She also harbors secret dreams of

becoming a Zumba instructor.

Social Strategist
at Edelman Digital
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Helena Berhane is a Brand Strategist current-

ly working with Omnicom multicultural agency
fluent360. As a first-generation Ethiopian Eritre-
an, born in Sweden, raised in Chicago, she has a
multidimensional perspective on identity. Helena

graduated from Syracuse University where she

studied sociology and international business. She
currently works with brands such as Nissan, Den-
ny’s, and State Farm to develop their cross-cultural
strategy. Helena’s work is inspired by the power of
culture and the positive impact that brands can

have on building community. In her down time, she

is a mentor with the Chicago Scholars Program and
serves on the alumni board of advertising program
The Marcus Graham Project, as well as on the
Chicago Council on Global Affairs. She also works
with multiple Chicago artists and entrepreneurs to
develop their communications strategies so they

can reach their target consumers more effectively.
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Her work taps into the power of unexpected con-
nections to reframe problems and reveal unique
human truth. She considers herself a citizen of the
world and is driven to find solutions that empower

multicultural communities.
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James Ramseur is a Comms and Media Planner
at Wieden+Kennedy currently working on the
Nike account, where he is able to help create im-
pact throughout the world by using Nike’s voice

at the intersection of culture and sport.

Before his time at Wieden+Kennedy, James was
learning life in a small town of 700 people called
Lawtey, Florida. As Lawtey is a small, rural town
of limited opportunity, sports are used as a tool
to help create a better life for people and their
families. This is where James gathers inspiration,
insight, and motivation to help create work that
will make sport more accessible and enjoyable to

youth.

A proud alum of the University of Central Flori-
da, James loves all things Florida, especially the

different cultures throughout the state. He also

enjoys experiencing different fine dining expe-

riences and is currently trying out every Miche-
lin-starred and award-winning restaurant Drake
has rapped about throughout his career (there
are a lot). He also is an avid piano player and
dreams of playing in a '90s R&B cover band

when it’s all over.
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Julian Soto is a Copy Supervisor at Patients &
Purpose, a healthcare advertising agency. In his
three years at the agency he’s made a mark in
many ways. In his first year Julian worked on a
360 campaign where he helped cast patients for a
feature-length documentary and wrote copy for

a mobile app and a billboard in Times Square.

Most recently he’s been a part of pro bono work
that aims to improve healthcare for trans women
of color living in New York City. His favorite part
about the work is helping patients in tangible

ways.

From creating content that empowers patients
to advocate for themselves in the doctor’s office,
or helping people find resources to pay for their
treatments, he appreciates how important it is to

craft copy that is accessible and relevant.

Julian never saw himself in healthcare market-
ing. But he wouldn’t change a thing about his
experience. The work consistently pushes him
creatively, and he’s found fulfillment knowing
he helps make a difference in people’s lives and
their health.
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Kevin Magic Lam is a senior product de-
signer at Elephant in Los Angeles, CA. As a
senior product designer he helps bridge the
gap between strategy and implementation
designing human-centered experiences that

bring benefit to users and businesses alike.

He’s used his expertise and skill set to help
launch category-defining products with
Beats by Dre, in addition to developing
cross-business solutions for Apple, among
other clients. He hopes to bring a more
diverse point of view, and mentor others
that can do the same, to a human-centered
design process that should be reflective and
accommodating of all types of users.

As the son of Vietnamese refugees, Kevin
was always steered away from working in the

creative industry.

Even though he interned as a graphic de-
signer and displayed some artwork in Paris,
he still graduated from the University of
California, Irvine with a degree in chemi-
cal engineering and a minor in materials
science engineering with the intention of
becoming an engineer. While he isn’t an
engineer today, he’s always worked hard to
find success and happiness in what he does,
knowing that “pursuing your dreams” is

not an opportunity that was afforded to his
parents or many in his community. In his
free time Kevin likes to do all types of handy
things such as modifying his espresso ma-
chine or constructing techwear gardening
gear so he can be stylish and caffeinated
when he tends to his somewhat overwhelm-

ing cactus and succulent collection.
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Maimouna Siby is a Marketing Strategist at
Squarespace who is driven by the power of
meaningful partnerships and human-to-hu-
man storytelling that inspire and change
people’s lives. She’s leveraged podcast spon-
sorships and branded content to showcase
the myriad ways Squarespace’s products em-
power people with creative ideas to succeed.
She believes storytelling, in all its forms,

is extremely powerful and that the most
compelling forms of storytelling change our
cultural environments, our behaviors, and
ultimately human connection. Maimouna’s
first love is for storytelling through digital
mediums for companies that care and tell

stories that matter.

Her second love is for programming events
where she brings people together to knowl-
edge-share, connect, and give back. As
founder and co-chair of Black at Square-
space, a business resource group, Maimou-
na’s created communal spaces, fostered
meaningful partnerships, and planned
engaging events for the black community

inside and outside of Squarespace.

Maimouna double-majored in African Amer-
ican studies and French studies at Wesleyan
University. After graduating she decided to
take her love for studying and sharing nar-
ratives onto platforms with large reach and
massive impact. As a first-generation Malian
American and Muslim woman she grew up
not seeing herself or her community rep-
resented in any form of media and aims to

gain the tools and skills to rectify this.
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Makeda Loney is a Copywriter at FCB Chicago,
writing for a variety of brands across the health
and wellness spectrum. Over the span of two and
a half years, her career has led her to develop a
diverse client roster including McDonald’s, Toyo-
ta, Walmart, Comcast, Nike, and Delta.

In 2018, she was honored as one of The Drum’s
50 under 30 in the US, a list celebrating young
women blazing a trail in creative fields. She also
serves as a Content Creator for Coalesce Chica-
go, an organization dedicated to cultivating and
supporting diversity and inclusion in Chicago’s

advertising scene.

AKEDA
LONEY

As a Brooklyn native living in Chicago, her love

for grit and glamour knows no bounds — from
sending people glitter-coated poetry in the mail
to literally covering herself in it in her various
performances. She can also be heard arguing
with Chicagoans over acceptable pizza depth
and trying to spread a little glitter everywhere

she goes.
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Hailing from Portland, Oregon, Nagini began her
design career at Wieden+Kennedy after gradu-
ating from Portland State University’s graphic
design program. Since then, she’s had the plea-
sure of working on accounts like Trolli, Secret,

Instagram, Airbnb, and Nike, among others.

Nagini is passionate about uplifting those around
her, especially underrepresented people in the
workplace. Her commitment to diversity and
inclusion in advertising is driven by a strong
belief in community and the truth that unique
perspectives are important in every aspect of our

industries.

She enjoys traveling and meeting new people,
making art and comedy, and she is constantly

curious about the intersections between design,

film, technology, and society. She stays connect-

ed within her design community and alma mater,
participating in and spearheading initiatives at
Wieden+Kennedy and beyond through diversity
groups like The Asiancy and organizations like
Design Portland.

The biggest thing on her bucket list right now

is to write and create a short television series
or film about the Desi-American experience as

a young millennial in the age of booming tech-
nology and societal revolution. Her main source
of inspiration is her family, who have been her
backbone ever since moving to America from

India when she was a child.

Graphic Designer at
Wieden+Kennedy
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Nicole Dei currently serves as an Account Coor-
dinator at HBO under the consumer marketing
department. She is responsible for facilitating a
strategic and united front across HBO marketing
platforms by managing the collective budget and
acting as a gatekeeper for all promotional video

and photo talent requests. Previously, she worked

on the digital team at Bravo! and Oxygen networks
where she aided in producing and project managing

Bravo’s “Daily Dish” podcast.

Nicole graduated from the University of Maryland,
College Park with a degree in broadcast journalism

with a concentration in African American studies.

Outside of her nine-to-five, Nicole has a passion for
storytelling on topics near and dear to her heart.

In January of 2019, Nicole launched “The Naked
Truth with Nicole Dei,” a podcast centered around
body positivity. In each episode, Nicole interviews
different people of color who share their own body

journeys. Nicole hopes that this podcast speaks to a
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range of people and helps them with their own body
confidence. We have one body in this world - it’s
important that we learn to love it! Nicole is a strong
advocate for representation, and she knew that
this podcast has created an outlet for her to tell the

stories that often go unheard.
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Omar Wilson is an Account Manager, for Enter-
tainment, on Facebook’s Global Business Group.
Within his role, he consults 40+ sports and pub-

lishing brands on how to strategically leverage

Facebook’s advertising solutions, to grow their

audience, build their communities, and monetize
their content online. His clients include the NBA
teams, USTA, the Onion, BeautyCon, and Bar-
stool Sports.

Before joining Facebook, Omar worked in sports
production, his first love, where he traveled the
nation producing film projects for Nike EYBL,
Ballislife.com, and NBA star Chris Paul’s youth
basketball organization. Omar has also held in-
tern positions with the NBA Original Production
department, the Chick-fil-A Foundation, and CBS

Interactive, Sponsorships team.

As a native of Durham, North Carolina, and grad-
uate of Morehouse College, Omar is committed
to building community and growing economic

opportunities for people of color.

As Director of Community Partnerships for
Facebook’s Black@Austin, Omar leads the part-
nership with the Austin Black Chamber of Com-
merce, where his committee has consulted over
100 local black businesses on digital marketing
skills and building effective brands in the 21st

century.
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Pilar is a catalyst for the culture and isn’t afraid
to speak from the heart. As a culturally con-
scious strategist, her ability to empathize with
and uplift different societal lenses is a trademark
seen within her work. As a MAIP Alumni, she
proudly champions diversity and inclusion (D&I)
in every aspect of her life and unapologetically

infuses this practice into corporate cultures.

At Havas Chicago, she was selected by the CEO
as the representative for their Global Internal
D&I program, through which she reimagined
D&I in a nontraditional, culture-first approach.
She’s accomplished, co-leading three #BlackAt-
Work activations, designing a holistic D&I strat-

egy for Havas Chicago, and developing Havas
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Chicago’s first employee resource group, Havas
Faces, where she co-leads weekly educational
workshops. Her first year of transforming D&I
into an active practice, led to a promotion from
Strategist to Talent Program Manager & DEI
Lead. Now, she works full time continuing to lead
Havas Chicago’s DEI efforts. Her mission: create
a confluence of culture within the agency and

beyond.

Born and raised in Oak Park, IL, she currently
resides in Chicago, IL. Her time outside of work
is spent exploring and assisting emerging and
established professionals in creative careers of

their own.
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Samra was born to two Ethiopian immigrants
in the great city of Indianapolis, Indiana, and
moved to NYC after graduating from Indiana

University in 2016.

She began her creative career with internships
in digital campaigns for NYC-based nonprofits
DoSomething.org and Global Citizen, and later
moved into the tech space as a Marketing Coor-
dinator for a hospitality website agency, where
she created internal marketing assets to support
the company’s rebranding and reported on hos-

pitality tech advancements.

Samra felt herself gravitating toward media,

and now she spends her days as an Associate
Creative at BuzzFeed. In this role, she produces
co-branded posts and videos, mostly with clients
in the finance and tech space, such as American
Express, Bank of America, Chase, IBM, and Ven-
mo. At BuzzFeed, Samra also gets the opportuni-
ty to work across brand verticals, and she stays
connected to her nonprofit roots by producing
content for mission-based clients such as March
of Dimes, UNHCR, and Peace Corps. Ultimately,
Samra identifies as a storyteller—someone who
helps others find and amplify their voices, works
to connect people to one another, and helps
make a rapidly shifting media landscape more
educational, inclusive, and representative of the

world we live in.

ADCOLOR FUTURES NINETEEN

[IHIHS VAINVS



SAYID
ABDULLAEV




Selly is a marketing and communications spe-
cialist currently working as a Sponsorship Mar-
keting Associate at NPR. In her role, she has
helped to build the B2B marketing strategy that
makes the important work of free accessible
journalism possible. Her accomplishments in-
clude coordinating thought-leadership event ac-
tivations ranging from CES to Advertising Week,
and running B2B paid media campaigns gener-
ating sponsorship leads for NPR and the public
media system. Before joining NPR’s sponsorship
division, she worked on the Audience & Commu-
nity Relations team, strengthening NPR’s audi-

ence outreach.

Prior to joining NPR, Selly worked as MAXI-
MUS Inc.’s CSR and Foundation Intern where

she planned the Day of Service and motivated
employees to give a portion of their paychecks

to charity. In 2015, Selly worked in the Obama
White House’s Office of Presidential Correspon-
dence, answering mail from the American people,
and articulating their thoughts and concerns for

the president.

Selly received her BA in political science and
communications from Boston College where she
graduated cum laude. While in school, Selly used
her voice to amplify causes she cares about while
working on the campus sexual assault prevention
group, the progressive student newspaper,

and the Campus Activities Board. She also
volunteered with Jumpstart biweekly at a local
school, teaching pre-literacy skills to low-income

preschoolers.
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A born-and-bred Chicagoan, Shantae Howell at-
tended DePaul University where she had the oppor-
tunity to learn from marketing professionals at the
peak of their careers. Putting what she learned in
the classroom to use, Shantae interned in a variety
of industries while serving on DePaul’s Public Rela-
tions Student Society of America executive board.
As the chapter’s first black president, Shantae led

efforts that diversified programming and worked

with minority student groups to create a commu-
nity that was more reflective of DePaul’s diverse
student body.

After dipping her toes in multiple disciplines, Shan-
tae graduated with a bachelor’s degree in PR and
advertising with minors in psychological research
methods and graphic design, excited to contribute
to the evolving digital media landscape. Since grad-
uating, she’s developed media relationships as an
Account Coordinator on Ketchum Chicago’s CPG
team and collaborated and generated millions of
dollars in revenue as a Partner Manager at Face-
book before joining Vox Media as a Creative Strate-

gist in December of 2018.

Above all, Shantae prides herself on consistently
leveraging her experience and resources to support
immigrant, queer, and black and brown communi-

ties in and outside of the workplace.
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Junior Copywriter Jorge Tajj Badil-Abish is just as much of an enig-
at FCB West

ma as his name suggests. This industry calls him
a copywriter. His friends call him for help writing
their Instagram captions. His mom calls him her

“silly rabbit.” You can call him Tajj.

Throughout life, he has always embraced being
indefinable and defying expectations. Tajj grew
up in Houston, Texas, where he studied French
instead of Spanish. In college, he became a DJ
despite a distaste for crowds. He graduated from
Duke University, but didn’t end up on Wall Street
or in medical school like the majority of his
peers. After college, he switched coasts to attend
Miami Ad School in San Francisco. He’s a recipi-
ent of the Operation Jumpstart Scholarship and
the Bill Bernbach Diversity Scholarship through
the 4A’s Foundation.

Today, he’s a Junior Copywriter at FCB West,
working primarily on Clorox’s global account.

He brings his creative principles (create, collabo-
rate, celebrate) to work every day. Each principle
defines what he enjoys doing the most: bringing
ideas to life, working with others, and praising

creative achievement.
Tajj has thrived on never fitting into boxes, and

he hopes to continue this trend by shifting the

status quo in the advertising industry.
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TATIANA
SRITT

As a pre-med scholar at the University of North
Carolina at Chapel Hill, Tatiana worked as a Com-
munications Assistant for UNC’s Center for Wom-
en’s Health Research — an experience that sparked
an interest in exploring the intersection of politics,
policy, and communications. Let’s just say she
never looked back. After graduating college with a

bachelor’s degree in communications studies, she

took her passions to Capitol Hill to work for US
Senator Tammy Baldwin and the House Committee

on Education and Labor.

Her experiences in congressional press shops led
Tatiana to FleishmanHillard, where she currently
works as an Account Executive. As a brand strate-

gist and media relations specialist, she helps clients

ranging from national nonprofits to Fortune 500
companies participate in public discourse on vari-
ous social, cultural, and political issues. In this role,
she also provides strategic counsel on legislative
and corporate reputation issues for a diverse port-
folio of clients spanning the technology, advertising,

and consumer goods industries.
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Tatiana co-manages the Al Fleishman Diversity
Fellowship program for FleishmanHillard’s Wash-
ington DC office. She also regularly represents the
agency at recruiting events and participates in
panels with leading journalists and public relations
professionals to discuss her passion for diversifying

the industry’s talent pipeline.
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Dorothy got it right when she said, “Toto, | have
a feeling we’re not in Kansas anymore.” Originally
from Kansas City, Victoria Onuzuruike is now a
bonified New Yorker working in advertising. After

graduating from Williams College with a BA in

economics and history, Victoria now works as a
Production Coordinator at Ogilvy. Since assum-

ing this position, Victoria has actively engaged

in shaping, diversifying, and contributing her
perspective on productions. In 2019, her proac-
tive thinking and strategy led Victoria to secure
champions of diversity—the “Me Too” founder
Tarana Burke and LGBTQ+ advocate and singer
Janelle Monae—for IBM’s 91st Academy Awards

commercial premiere, “Dear Tech.”

Victoria’s growing expertise and contributions
emphasize why representation matters at all
costs. And when she is not producing commer-
cials for Fortune 500 companies, Victoria is
pouring her passion into her newly launched
production companies VYTLZ and 32MVP. She
uses these platforms to mentor and collaborate
with other women of color, while experimenting
with video techniques and production efficien-

cies.

VICTORIA

ONUZURUIKE

With her original Midwestern flare, Victoria

plans to skip all the way down the yellow-brick

road into an optimistic, long-impacting career in

advertising and production!

63 ADCOLOR FUTURES NINETEEN



WE
HEAR
YOU





